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• Markplus seminar 2013-Delivering WOW: Creating Costumer Advocates Through 

Service-29 Oktober 2013 Hotel Hilton

• Survei data pendengar radio ardan  AC Nielsen Wave 2 Agustus 2012 1&2 Januari - 

Agustus 2013 Ardan Copyright

• Data target pencapaian marketing radio ardan sumber dari AE Radio Ardan.

• Survei data pendengar radio ardan Wave 2 Agustus 2012 
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