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Business Presentation Skills in
Supporting Product Sales
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Bandung, Indonesian
email: yusuf.hamdan@gmail.com,
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Abstract. Business presentation skills support in product sales, because

through presentations delivered

ideas,

persuasion and reminding

potential customers to buy the product. This article is the result of
research that aims to analyze the ability of the presenter, develop,
deliver presentations to support product sales. This research method
qualitative with single case study. Data was collected by observation,
interview, and literature. The informants are women entrepreneurs who
are members of the Ikatan Wanita Pengusaha Indonesia (IWAPI) DPC
Bandung. The study found that women entrepreneurs have the skills
and the confidence gained from the exercise. The presentation is based
on the opening, content, and closing, and presentations submitted in
writing in the form of short notes, outlines, and the main points of
support, while the presentation of spontaneous where the theme
selected in accordance with the background knowledge of the presenter,
cultivate a supportive atmosphere, and the use of a clear articulation of

words.

Keywords: presentation, sales, business

Introduction

Entrepreneur in conducting the business to
make various efforts to increase knowledge,
there are about the products offered, package it,
and then offered to prospective customers. This
was done so that the business running smoothly
and growing rapidly. Various attempts were
made, one of the aspects that support the
busliness actlvity Is creativity, because It is not
surprising that discovered the emergence of new
products and services produced by employers.

Creativity became one of the supporting
aspects that led many to achieve success,
Including women entrepreneurs. Related to this
creativity, the city of Bandung dubbed as a
creative city, It is partly because many of its
citizens who managed to develop a business
supported by the city government of Bandung
which continues to encourage people to work
creatively "(pikiran-rakyat.com, December 8,
2013 ). Therefore it is natural that Bandung is
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known as a city that has its own peculiarities,
such as in the field of culinary, women's
clothing, and handicrafts. Bandung now become
one of the domestic tourist destination. Based on
the results of the research also shows, what is
needed to stimulate employment is creativity,
and creative generation acts as a motor of

change in developing countries such as
Indonesia.
The research informant is a woman

entrepreneur active in Ikatan Pengusaha Wanita
Indonesia (IWAPI) DPC Bandung. According to
data from IWAPI West Java chapter (2014) most
of the women entrepreneurs have micro
business scale, few have scale of business as
small entrepreneur and big businessman.
Women entrepreneurs in running their business
experience constraints such as aspects of
technology and marketing. In marketing issues
how to get a chance and turn it into a sale.

To overcome this problem, entrepreneurs
need to have the knowledge and skills to run



